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The article highlights on how the digital economy has become the new venue for the circulation of capital.it will give an analysis of two given articles and other primary sources. Over the years, the digital world has continued to grow and today, it has become a source of income where something as simple as liking or viewing something on the internet, someone earns from it. The most common form of digital economy is the social media which started in the early 2000’s and it’s still growing up to date. The article will also give an analysis of how things in the digital world have changed over the years, the different ways in which people are making income from social media and other digital platforms. Technology has simply changed everything.
Digital Economy
According to (Jordan, 2019), digital economy refers to an economy based on digital technologies. It is also sometimes called the Internet Economy. It is the economic activity that results that from billions of everyday online connections among people, businesses, devices, data, and processes. The backbone of the digital economy is the hyper connectivity which means growing interconnectedness of people, organizations, and machines that results from the internet, mobile technology and the internet of things.   The digital economy is taking shape and undermining how businesses are structured; how firms interact, and how consumer obtain services, information, and goods.  
There are three components of digital economy, namely; e-business, e-business infrastructure, and e-commerce. In the last 15 years, we have seen tremendous growth of digital platforms and their influence on our lives. The biggest influencer is the social media whereby consumers are influenced by what they see on social media (Facebook, Twitter, Instagram) and other popular websites like YouTube. So, this economy is a way to exploit this opportunity and it is now integrated into every aspect of the user’s life.  Also, the digital economy has given rise o many trends and start-up ideas. Almost all the biggest companies in the world (Google, Apple, Microsoft, Amazon) are from the digital world.  
Susana Gallego’s article on ‘The Like Economy: social Buttons and the Data-Intensive Web, Facebook one of the most common social media platforms has an ambition of broadening into the entire web through centering on social buttons as well as creating a medium-specific platform evaluation. Social buttons give customers the ability to display their ecommerce purchases on Facebook, Twitter, Pinterest or other platforms. These buttons create free promotion for an online store. The theme of connectivity is used in the Facebook platform and it has furthered the engagement of different people in diverse locations. Facebook has been designed to allow users to easily embrace social interactivity. The like economy is where socializing is of significance in generating user interactions which become converted into more comparable data forms and availed to other users for engagement.
The Fourth Screen and the Mirror of Narcissus
In the late 1990’s, two young Canadians, Mihalis Lazaridis and Doug Fregin, developed an improvement of pager, a device allowed both sending and receiving of pages, and also in a very primitive way, the capacity to read and write emails while on the go. They name it “The 900 Inter@ctive Pager”. The device was primitive and its monochrome screen was the size of bacon and led to the developed of a more advanced version which they called the “Research in Motion 950 Inter@ctive Pager” which had a bigger screen, a well-designed keyboard and the capacity to retrieve emails automatically. The device keyboard looked like a strawberry and Lasaridis called it BlackBerry and the device finally began to feel some wind in its sails. The fruit began cropping but it did not get massive sales, it remained an instrument of a certain elite and it was only marketed to corporations rather than the general public. However, the Research in motion started the game but did not master it, it left the job to the two mightiest computing empires. Apple and Google. By 2007, BlackBerry had 9 million subscribers and iPhone was launched on the same year. By 2011, there were 472 million smartphones sold worldwide per year.
By the 2010’s virtually everyone in the attention industries was trying to figure out what might be the best way to get a piece of all that attention now being directed downward at billions of palms. Google and Apple have the proverbial head start, but there was not a company that did not have at least someone trying to devise what was called at the time “a strategy for mobile” now that the web was following millions of people everywhere. Social media platforms by then were booming. Like Facebook earned billions by selling advertisements that encouraged and made it easy the installation of other apps. But the first attention-harvesting applications to make full use of the smartphone’s distinctive capabilities were as usual unpredictable, yet once they arrived utterly obvious. Instagram was started by Kevin Systrom. Their new iPhone app did two things, it enhanced the device’s camera with a series of attractive filters for photos and also created a phot-centered social network.
In 2010, Buzzfeed billed itself as the “first true social news organization” which meant it was designed for a post-Facebook and post-Twitter world, where news gained currency by being shared on social networks, through newsfeeds, Twitter feeds, and the like. It was designed to be ra on how ubiquitous mobile platforms. Buzzfeed developed the statistical analysis of sharing, ‘keeping detailed information on various metrics, especially the one they called “viral lift”. With time, social media become a source of income for millions of people all over the world.

The digital economy has several important merits. First, it has promoted the use of internet because most of the daily work can today be done on the internet. The massive growth of the technology and the internet that began in the USA is now a worldwide network, therefore leading to a drastic rise in the investment on all the things related to internet. Secondly, it has led to the rise in the E-commerce, as it has pushed the sector into overdrive. Not just direct buying, distribution, marketing, creating, selling have all become easier due to the digital economy. Digital services have also been created. Gone are the days of the Movie DVD and music CD’S or records, now these goods are available to us digitally and there is no need for any tangible products. Same for services like banking and insurance, there is no need to visit your bank if you can do transactions online. It has led to improvement of transparency whereby most transaction and their payment in the digital economy happen online therefore making cash transactions rare. This helps reduce the black money and corruption in the market and makes the economy more transparent
Social Media
The first recognizable social media site, Six Degrees, was created in 1997. It enabled users to upload a profile and make friends with other users, in 1999, the first blogging sites became popular, creating a social media sensation that’s still popular today. Friendster was launched in 2002 and it let users to create profile and virtual connection with people around the world, and now Friendster has become a social media for games. Myspace, LinkedIn and WordPress launched in the same year, 2003. In 2004, Mark Zuckerberg launched ‘The Facebook and in the beginning, it was created as social networking for college students. YouTube was launched in 2005 and it was founded by Jawed Karim, Steve Chen and Chad Hurley who were employees of PayPal. It was a social sharing that let users freely upload and share a video. Twitter was launched in 2006 and it was known as social networking and microblogging site. It let its members to share and exchange 140-character messages called tweets. In 2011, Google launched new product of social networking name Google plus which let you have a video chat and exchange information. In 2012, he first social scrapbooking that gained 10 million users faster in history was launched and its name in Pinterest. (Duggan , Elison, Lampe, & Lenhart, 2015)
Social media has proven to be the most effective way for businesses to reach new audiences on a global scale. It is also helping to fuel the global economy by creating new jobs, democratizing information and pushing brands far beyond their borders. Before social media, brands had to pay top dollar for traditional online advertising that may not have reached their target markets. Now businesses create their own digital media content, breaking down the barriers to reach new audiences. The benefits that brands, users and the global economy can harness from social media are unmeasurable. From the creation of job functions to the availability of data and information, here are several positive outcomes of this digital gold rush and how it is fueling our economy. (I., 2016)
Social media is creating a wealth of new jobs. Brands have seen major shifts on the demand side with increased transparency, customer engagement and overall change in customer behaviors. There has been creation of jobs that never existed before in order to handle the impact has on the business. For example, the role of ‘social media manager’ did not exist 15 years ago yet almost every big brand has one today. Businesses are so invested in social media that it has created an industry in and of itself. Social media influencers have also risen to popularity as a completely new form of entertainers and trusted sources of product information. The role of social media influencer only became viable in the past five to ten years, but today, they are a vital part of digital brand strategy.
Prior to social media adoption, it was difficult for brands to consistently get their information out to a targeted audience. Social media has created a form of communication housed at our fingertips, where information, ideas and other content can be shared instantly, across the globe. This wide availability of information and data represents tremendous opportunities, especially in a professional capacity. While the internet has made it possible to connect with people around the globe, social media created a reason for people to want to connect. Its presence has gone beyond the basics and has empowered brands to expand borders and reach a global audience with a single post.


Social Media Marketing
Social media marketing is the use of social media platforms to connect with your audience and build your brand, increase sales, and drive website traffic. This involves publishing great content on your social media profiles, listening to and engaging your followers, analyzing your results, and running social media advertisements. The major social media platforms are Facebook, Instagram, Twitter, LinkedIn, Pinterest, YouTube, and Snapchat. Social media started with publishing. Businesses were sharing their content on social media to generate traffic to their websites and, hopefully, sales. Social media has now matured far beyond being just a place to broadcast content. Nowadays, businesses use social media in a myriad of different way. For example, a business that is concerned about what people are saying about its brand would monitor social media conversations and response to relevant mentions. A business that wants to understand how it’s performing on social media would analyze its reach, engagement, ans sales on social media with analytics tool. A business that wants to reach a specific audience at scale would run highly-targeted social media adverts.
Social can be used to make money. Many people say that social media is for connecting with people, and not foe selling, but at some point, you’re going to want to leverage the connections you create. If you’ve built up enough trust with your followers, they’ll be more inclined to check out your recommendation and the links you share. You can use social media to promote affiliate products through reviews.  If you use a product and you actually like it, and you know your followers serve benefit from it, then write a long-form review on your blog, and share why you like the product. People also use social media to create and promote their own information product
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